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Dear Corporate Partners

We invite you to join leading spine authorities from a multidisciplinary group of elite neurological and orthopedic
spine surgeons from around the world for the 5th Annual Global Dubai Spine Masters, endorsed and in collabora-
tion with the Scoliosis Research Society, Cervical Spine Research Society and AO Spine.

Dubai Spine Masters takes pride in being on the forefront of the spine 2011 Delegate Distribution (N=421)
CME landscape in the Middle and Far East. Consistent top-caliber AC-
CME accredited educational themed programs, faculty widely con-
sidered as global opinion leaders in the feld and frst-class onsite ser-
vices have all contributed to DSM’s exponential growth and made its
reach truly global. In addition to the majority of regional spine authori-
ties that regularly attend, over 400 surgeons from 54 countries partici-
pated in the 2011 program. As DSM continues to gain momentum as
a marquee global spine CME event and continued partnership with
leading societies, approximately 400-500 surgeons from all over the
world are expected to attend this year’s landmark meeting including
SRS, CSRS, and AO Spine academic leadership and members.

m Europe

m Middle East
Indian Subcontinent

m South America
North America
Other

We gratefully acknowledge our Corporate Partners as a main contributor to our success, as we pursue our mission
to bridge the knowledge gap between East and West. We value our relationships and fully appreciate that you
share our mission to raise the bar for international spine education and training to better the lives of our patients,
and that ultimately you hold a stake in our success.

Under the instruction of world-renowned innovators and academic leadership of this year’s prestigious partner-
ing societies, the 2012 event emphasis is state-of-the-art treatment techniques for complex spine reconstruction
and deformity, including degenerative spine diseases, scoliosis, trauma, tumors and motion sparing devices. The
course utilizes an integrated approach to the cervical, thoracic and lumbar spine pathology and state-of-the-art
surgical management strategies. The role of MISS and a variety of treatment techniques affecting the elderly and
pediatric patients will also be covered, with perspectives on treatments and outcomes measures that offer new
insights for even the most experienced surgeon.

The 5-star academic program entails evidence-based instructional lectures, complex case studies, Masters’ pan-
el discussions and knowledge forums. Practical sessions with hands-on demonstrations led by the course’s elite
faculty as well as 2 full days of optional post-congress cadaveric workshops (multiple vendors) offer ideal plat-
forms for Corporate Partners to put their products in the hands of an infuential group of opinion leaders.

Participating in the 2011 Dubai Spine Masters provides you with the following benefts:

= High profle targeted product exposure before infuential spine leaders from multiple geographic territories

= International forum with delegates from 54 countries and 6 continents in 2011

Interacting 1-on-1 with the course’s world-renowned faculty for an in depth understanding of the latest trends

in clinical applications, research and product development in the feld

= World class business venue and networking environment ideal for meeting with clients from all over the world
and establishing new ones.

= Strategic international growth opportunities

Meet investors seeking distribution rights for spine product lines in booming emerging markets.

We hope you join us in the fascinating city of Dubai for this unique international forum!
Course Chairmen,

Chris Shaffrey, MD Lawrence Lenke, MD
Michael Fehlings, MD PhD David Polly, MD
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Accreditation Council For Continuing Medical Education (ACCME)

Dubai Spine Masters has been committed to producing independent, balanced educational programs, and
dedicated to planning and executing activities in accordance with the policies set forth by ACCME. We recog-
nize that commercial support is an important element of educational meetings and adhere strictly to all ACCME
directives and guidelines that govern commercial support of continuing education. We are committed to up-
holding the highest standards of objectivity and scientifc rigor, including disclosure by all faculty and organizers
of any potential conficts of interest related to the topics of the program, as well as resolving such conficts to
ensure transparency. We comply with the most recent guidelines set forth by ACCME toward these ends.

Advanced Medical Technology Association (AdvaMed/EuroMed)

Dubai Spine Masters recognizes the importance of partnership with industry to advance education and research
and adheres to AdvaMed and EucoMed Code of Ethics on Interactions with Health Care Professionals. Support
opportunities offered herein follow the revised code adopted in July 2009, which clarify and distinguish between
appropriate and inappropriate activity between health care professionals and representatives of medical de-
vice companies.

EVENT STRATEGIC OVERVIEW

DSM provides you with a unique opportunity to support a world-class scientifc program and showcase your prod-
ucts to a targeted audience of considerable budget responsibilities. Typical DSM attendees are opinion leaders
in their respective countries and thus exert a much broader infuence on budget decisions than typical attend-
ees. The global platform provides you with an excellent platform to meet more bona fde prospects from multiple
countries in a few short days, saving you time and resources spent on expensive conventional sales techniques.

2011 Delegate Title Distribution Academic Program

Instructional Lectures (IL) are a major strength of the DSM program a
platform for world-renowned faculty selected by DSM academic com-
mittee to present cutting-edge advances in the feld. IL sessions are 2
hour modules entailing lectures and complex case discussions pro-
grammed around a particular theme. Complete information on mod-
ules and speaker assignments is available on DSM website.

Afternoon Hands-On Demonstrations (HOD) are non cadaveric work-

shops designed for industry partners to showcase the latest instrumenta-

tion and surgical techniques. HODs are open to all delegates registered

@ Private practice @ Associate Professor  TOr the event. Additional hands-on training opportunities are available
Chief of Service ® Department Chair during optional 2-day post-congress cadaveric workshops (CW).

Industry supported HOD and CW are ideal platforms to put your products in the hands of
infuential end users from multiple geographic territories.
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How do HOD work?

HOD are afternoon sessions intended to be interactive discussions and dem-
onstrations for companies to lead a guided simulation of products and tech-
niques relevant to the preceding module. A maximum of 6 stations (12 tables)
from multiple companies will run concurrently during each PM session.
Session length: 120 minutes divided into 3 x 40 min. rotations. HOD minutes are
non CME.

Set-up: Each station includes 2 tables and 220 V outlets in a dedicated section
of Al Baraha Ballroom. Both concurrently running tables must demonstrate
the same, single, product or technique per session. All other set up require-
ments must be arranged by the sponsoring company, including models to be
utilized. Preferred rates from a high-end synthetic anatomic model suppliers
which include sawbone, muscle and soft tissue will be provided to companies
supporting HOD.

Audio-Visual Equipment

AV equipment in HOD is allowed in each company’s allocated area. All HOD
rooms are equipped with a large wall screen. An LCD projector and micro-
phones can be provided by DSM with 2 week advance request. All additional
AV costs must be harbored by the sponsoring company.

Who chooses HOD instructors?

Companies sponsoring HOD may invite instructors of their choice, and any num-
ber they wish. Either company personnel or surgeons may serve as instructors.
Faculty speaking in DSM-programmed IL sessions may also serve as HOD instruc-
tors however companies are responsible for contacting instructors to invite them
to participate, and communicating the names of instructors to DSM. DSM will not
contact potential instructors and will assume that names submitted have been
confrmed in advance.

Who is responsible for funding HOD instructors?

DSM pays for HOD instructors expenses if they have been selected by the aca-
demic committee as IL faculty. HOD sponsoring companies are responsible for
all expenses incurred by their non-DSM HOD instructors, subject to the compa-
ny’s own internal guidelines and agreements with the instructors.

How do CW work?

= Optional 2-day post congress intensive hands-on sessions on fresh frozen ca-
daveric torsos (15 stations). CW are multiple vendor sponsored.

= Sponsorship levels come with a combination of HOD and CW (see sponsor-
ship packages).

= Companies sponsoring CWs must nominate their instructors. Companies
may request DSM faculty to participate however companies are responsible
for any expenses incurred by their instructors, subject to the company’s own
internal guidelines and agreements with the instructors.

Promotion

Companies are permitted to promote HOD and CW in which they are partici-
pating in both in advance of the event using their own distribution channels and
on site, provided it is restricted to their exhibit space. Including announcements
in fnal brochure advertisements are also permissible.
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SILVER LEVEL $30,000

= Products featured in up to 2 stations during hands-on cadaver workshops

= 2 hours/1 sessions of HOD for products of choice

= 4 complimentary staff registrations

= 4 complimentary delegate registrations

= 20% discount on exhibit space and branding items

= Full-page 4-color advertisement on front-inside cover of Final Program distributed to all attendees
< Acknowledgment and company logo on all page of DSM website and meeting sighage

BRONZE LEVEL $20,000

= Products featured in 1 station during hands-on cadaver workshops
= 2 complimentary staff registrations

= 2 complimentary delegate registrations

= 10% discount on exhibit space and branding items

= Company logo on all page of DSM website and meeting signage
CADAVER COURSE GRANT $8,000

Support quality surgical education and receive high level exposure by having your non-implantable
products featured during 2-days of hands-on cadaveric workshops. Includes:
= Opportunity to display company product(s) in dissection theaters

= 2 staff registrations

= 15% discount on exhibit space and branding items

= 25% discount on delegate registration fees

= Company logo on DSM website and acknowledgement on meeting sighage
SINGLE HOD SESSION $7,000
Includes:

= 2 staff registrations

= 2 complimentary delegate registrations

= 15% discount on exhibit space and branding items

< Company logo on DSM website and acknowledgement on meeting signage

BRANDING OPPORTUNITIES

DSM offers corporate partners a variety of promotional items to increase your company’s visibility among the
course’s elite faculty and regional opinion leading multinational attendees while helping support the organiza-
tion of world-class continuing medical education.

WELCOME RECEPTION $20.000
Establish immediate brand recognition by early acknowledgement to faculty and attendees over an
informal light catering setting the eve of opening day (May 6) from 5.30 - 7.00 PM. Sponsorship includes
acknowledgement signage and banner with company logo during the event and course website, as well
as full-page 4-color advertisement in Final Program.
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FOOD FUNCTIONS (per day- 1 sponsor per function)

AM COFffEE DIEAK ...ttt $2,500
[0 g od g T o 1011 (=] AT TT $5,000
PM COFfE@ DIEaK ... s $2,500

Acknowledgement and company logo on signage during each function.

MEETING BAGS $4.000
Offcial meeting bag distributed to all attendees. One free Bag Insert included.

FINAL PROGRAM BROCHURE $4.000
This meeting guide will be distributed to all attendees and contains useful information about the meeting
and its events. In addition to acknowledgement on meeting signage, brochure sponsorship includes a
full-page 4-color advertisement strategically placed on the inside back cover.

NAME BADGE LANYARD $3.000
Registered attendees will pick up this easy-to-wear neck lanyard with the sponsoring company’s name/
logo prominently printed along the length of the lanyard. Sponsoring company to provide the lanyards.

BAG INSERTS $1.500
Maximum size 8’ x 11’ size single page. Company must furnish the printed insert.

COLOR ADVERTISEMENT

Advertisement space is available in both the preliminary program and fnal brochure. Program ads are an
effective platform to inform attendees of HOD/CW your company is participating in. The preliminary program
is distributed to members, delegates, sponsors, and exhibitors electronically and downloadable from the
event website. The fnal brochure is provided in both electronic and print and distributed to all attendees.
Artwork fle format: High resolution (at least 300 dpi); PDF, TIF, or EPS. Color: CMYK

Dimensions: Full page trim size 8%” x 11”; bleed 8% x 11v4”

Prelim program Final brochure
Inside back (included with brochure sponsorship ............cccccuvvvee... $1,500 $3,000
OULSIAE DACK .....vviiieieece e $2,000 $4,000
INSIAE TTONT ...t $1,500 $3,000
INSIHE PAGE ..ottt $750 $1,500
[ (o [ 7 o T=Yo [ YRR $500 $1,000

PRIVATE MEETING ROOMS

Rooms are available at the conference center for company meetings and or sales training sessions.
Provisions include high speed wireless internet, projector, wall screen and premium furnishing including
tables and chairs. Extra options can be arranged for an additional fee. Rooms are offered on a frst come
frst served basis. Available only for event sponsors and exhibitors.

Standard meeting room (capacity 15 pax) x 1 day .........cccevvveeeennn. $3,500
Standard meeting room for all 3 days ........cccoceeeveeeiiiiiiciiiiieeeee e, $9,000
Premium meeting room (capacity 40 pax) x L day .......cccccceeveeeeinnnns $6,000
Premium meeting room for all 3 days .......cccccceeeeiviiiiiiiieeiee e, $16,000

Rates include catering and daily buffet lunch.
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VENUE

INTERCONTINENTAL DUBAI FESTIVAL CITY

Situated on the coast of the Arabian Gulf, Dubai is the pulse and the
business and fnancial heart of the region with its miraculous hybrid
of cultures, ideas, development and dreams, and diverse selection
of attractions ranging from desert safaris, water sports and world-
class golf to shopping in designer malls and exploring traditional
souks. The lifestyle development that is Dubai Festival City answers
the call for prestigious inner-city living. At its core, InterContinental
Dubai Festival City is a luxury blend of business and leisure. As one
of Dubai’s premier conference spaces, the InterContinental Dubai
Festival City features a superb 3,800 sq.m event center split into two
levels and combines unique location with size, cutting-edge facili-
ties, and latest audio-visual technology with six 6.5 m screens in each
ballroom. For a virtual tour of the event center, click here.

Lobby Level Exhibition Area
PRE-FUNCTION

Dimensions: 69 x 6.4m, Height 5.16m, Area 441 sq.m 4,747 sq.ft

m—y—

structional Lecture

Exhibition Area

T ntalntal

Il

I PRE-FUNCTION
Dimensions: 57.4 x 5 m, Height: 4.50 m, Area: 287 sq.m

Waterfront Level
AL BARAHA T AL BARAHA 2

AL BARAHA 3

Dimensions:13.3x 206 m  Dimensions: 13.4 x 2006 m Dimensions: 26.8 x 20.6 m

Height=4.50 m Heights:4.50 m
Area: 274 s0.m Ared: 276 S0.m

Height:4.50 m
Area:552 sgm
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Booth and HOD Conduct

DSM reserves the right to approve all exhibits and activities related thereto. DSM may require that an exhibit be
curtailed if it does not meet the standards set forth herein, if it refects against the character of DSM or if it exceeds
the bounds of good taste as interpreted by show management. An exhibitor of questionable exhibit or activity re-
lating thereto must submit a description of the exhibit or activity with the exhibit application approval. Inspection
of the exhibit area will be made during installation hours. An effort will be made to advise exhibitors of any de-
viation from the rules at that time. Exhibitors must make all corrections requested by show management at their
own expense or risk removal from the exhibition without notice and without obligation on the part of DSM for any
refund whatsoever. Exhibit booths must be staffed during all exhibit hours. An exhibit company that has failed to
set up or properly staff its booth during the exhibition will forfeit all exhibit rights. DSM reserves the right to expel or
refuse admittance to any representative whose conduct is, in its opinion, not in keeping with the character and/
or spirit of DSM. Exhibit and HOW personnel may not enter another company’s booth or HOW without obtaining
permission. Lingering in the aisles surrounding another exhibitor’s booth or entering another company’s HOW
while in progress for the purpose of obtaining product information or distracting other booth or HOW personnel
is strictly prohibited and may be grounds for expulsion. An exhibit booth or HOW may not be photographed or
videotaped without the permission of the legitimate occupants of that booth or HOW, except by DSM staff for
archival or promotional purposes. DSM does not in any manner endorse any of the products or services related
to the exhibits or HOW, which have been accepted for display during DSM. Exhibitors may not sell any food or
beverage on the exhibit foor. Distribution of any literature outside of an exhibitor’s own space is prohibited. No
procedures may be performed on any live tissue on the exhibit foor.

Industry Events

No entertainment functions, meetings, courses, or social functions may be scheduled to confict with DSM pro-
gram hours, activity hours, or exhibit hours. Entertainment and social functions must be in good taste and conform
to the purpose of the meeting. DSM should be notifed in writing of any special activities (whether entertainment,
educational, or promotional in nature) planned by an exhibiting company for the period beginning Sunday, May
21- Wednesday, May 25, 2011. Announcements and invitations addressed to members of the medical profession
concerning such industry events should clearly indicate the name(s) of the corporate supporter and must in no
manner imply directly or indirectly that the event is a part of, or an offcial activity of, DSM.

Handouts and Giveaways

Distribution of samples of products is permissible as long as such giveaways adhere to the guidelines set forth by
AdvaMed/EucoMed regarding Educational Items and Prohibition of Gifts. Approval of samples must be obtained
by DSM prior to the meeting. Distribution of such products will be allowed, provided it is done in a dignifed man-
ner, does not create a nuisance, and causes no interference with adjoining exhibits. Unapproved items will be
removed from the exhibit foor.

Children
Children under 18 years of age are not be permitted to enter the exhibit area at any time during the meeting.

Insurance

The exhibitor acknowledges that neither DSM nor InterContinental shall be obligated to maintain property, liabil-
ity, or business interruption insurance covering the exhibitor. It is the sole responsibility of the exhibitor to obtain
such insurance and the exhibitor must do so at his/her own expense.

Liability

Exhibitors assume all responsibility and liability for and agree to protect, defend, indemnify, save and hold for-
ever harmless DSM, InterContinental and their respective agents, servants, employees, representatives, succes-
sors, and assigns, from any and against all claims, demands, causes of action, damages, costs, and expenses,
including attorneys’ fees, for injury to person or damage to property, including theft, misappropriation, or loss of
property, arising out of or in conjunction with the exhibitor’s occupancy or use of InterContinental and its facilities,
including but not limited to the installation, maintenance, and removal of the exhibit, and from and against any
penalty, damages, or charges imposed for the violation of any law, ordinances, or regulations arising out of or in
conjunction with the exhibitors occupancy or use of InterContinental and its facilities resulting from the negligent
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act or acts of its employee(s), or products. The exhibitor waives any and all claims it may have against any or all
DSM, InterContinental and their respective agents, employees, representatives, successors, and assigns for injury
and damage to persons or property, including theft, misappropriation, or loss of property, arising out of or in con-
junction with DSM and the use of InterContinental and its facilities, except as may arise solely from the gross neg-
ligence of one of the foregoing parties. The exhibitor further waives any claim against DSM and its agents, em-
ployees, representatives, successors, and assigns, arising out of the oral or written publication of any statement
made in connection with DSM by anyone not an employee of DSM concerning the exhibitor or his/her exhibit.

Download the 2012 Application Form
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